
Vaping and NH Youth 

NH high school age youth (grades 9-12) 
reported having used an electronic vapor 
product (e-cigarette, e-cigar, vape pen, e-
hookah) on at least 1 day during the 30 days
before the survey, NH YRBS (2017); and at 
this time TWICE the national average (11.7% 
same year’s survey) ; and in turn, USA 
totally different from UK/EU (<3% as of 
9/2018)

23.8%



Vaping and NH Youth



• …so the % is not high, but there are more adults, so they do take up significant market share …



VAPING: SALES AND MARKETING

• Vaping is one of the fastest growing unregulated 

industries in the U.S. from 2007-2011, at which 

time sales leveled and down-trended  … until … 

JUUL, which now, 8/2018, has 72% of the market

• 2011 E-cig marketing: $6.4million 

• 2015 E-cig marketing: $115million

• 2018 E-cig market in the U.S. > $6 billion 



VAPING: SALES AND MARKETING







WHAT WE AREN’T BEING TOLD…

Targeting Young Populations

Vapor vs. Aerosol 

Several Chemicals and Toxins

2014 FDA Study – Nicotine



A NH PEDIATRICIAN’S OBSERVATIONS
DR. SUSANNE TANSKI, CHILDREN’S HOSPITAL AT DARTMOUTH

Unregulated Industry Developing lungs and 
brains

Dual Users 

Flavorings and 
Chemicals 

Nicotine Addiction

Nicotine Replacement 
Therapy – Ineffective for 

Minors 

http://www2.aap.org/richmondcenter/index.html
http://www2.aap.org/richmondcenter/index.html


…AND MORE…

Illegal under 18 Not allowed on 

school property 

Not just water vapor 

and flavorings  

But an AEROSOL

with particles, and…

Deceptive marketing 

tactics at youth 

Safer      Safe Kids vape → 

Cigarettes 

Long-term effects? 



What are the Long-Term Effects?

When Inhaled:

• Irritation to the lungs, nose, and throat

• Coughing, shortness of breath and even 
wheezing

When Exposed to Skin:

• Cracking and drying

• Little research; what are the long term 
effects?



PUBLIC HEALTH CONCERNS … AND … KIDS

Kids who vape are 3-4 x > likely to smoke combustible 
tobacco – cigarettes – in the following years

1/3 never smoking vapors go onto use combustible  
tobacco – cigarettes, flavored cigars, etc

½ “vapors” are dual tobacco product users

4th straight  year (2018) “vaping” /  ENDS most 
commonly used tobacco product



What can YOU do?

• Smoking remains the leading 
cause of preventable death 
and disability in the U.S.

• Today’s kids are the guinea-
pig generation for vaping and 
repeat customer base for vape 
industry

PUBLIC HEALTH CONCERNS



MMWR, 11/16/18



BUTT, the opportunity is 
PREVENTION

 NH policies (RSA 126, HB 
1541); youth access, sales, 
e-cig sales, BUTT, vape 
shops do NOT need 
licenses to sell; no user fees

 CATCH My Breath

 BNH youth tobacco 
prevention programs-
OTP-101; Bag the BUTTS; 
Dissect the lies

 QuitNowNH.org
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Policy

 FDA deeming rules; 
August, 2016

 FDA warnings to the big 
5 – JUUL, Mark10, Vuse, 
Blu, Logic; August, 2018 
due to “epidemic”

 FDA raid on JUUL’s HQ, 
Sept/Oct, 2018

 BPH, RCP “95%” safer 
proclamation

 But regulation in UK/EU 
compared  to USA

 UK/EU epidemiology/ 
compared  to USA

 ? from policy



Counter-marketing



Real Cost – FDA – 2018
Vaping Epidemic

THE REAL COST 

https://www.youtube.com/watch?v=zYuyS1Oq8gY&list=PLgf1d4CujVYYUEfbv8X8_tNdlF9VJrpSj
https://www.youtube.com/watch?v=zYuyS1Oq8gY&list=PLgf1d4CujVYYUEfbv8X8_tNdlF9VJrpSj


AWARENESS/COUNTER-MARKETING  VIDEOS 

Real Teens Talk Vaping (2016) FDA -There’s An Epidemic (2018)

Tobacco Free CA The Real Cost

https://www.youtube.com/watch?v=gjYT4YG7jOk
https://www.youtube.com/watch?v=gjYT4YG7jOk
https://www.youtube.com/watch?v=gjYT4YG7jOk
https://www.youtube.com/playlist?list=PLgf1d4CujVYYUEfbv8X8_tNdlF9VJrpSj
https://www.youtube.com/playlist?list=PLgf1d4CujVYYUEfbv8X8_tNdlF9VJrpSj
https://www.youtube.com/playlist?list=PLgf1d4CujVYYUEfbv8X8_tNdlF9VJrpSj


What we all can do – parents, teachers, US

 Policy & procedures

 Educate ourselves

 Talk with students as 
trusted adults, providing 
facts, dispelling myths

 Tell them tobacco/vaping 
industries are USING them 
to make hooked, lifelong 
customers and $$$

 Ask them what they think

 Be patient; no “perfect” time to talk

 Be open, honest

 Are you a tobacco user?

 Just talking can help – be protective!



Stakeholders Unite

 Breathe NH

 Local Coalitions

 Local schools

 Local kids’ groups –
LOA,  B&G, PAL, 
“Y”, colleges

 NHDHHS

 Koop Institute

 TFNH network

 NNEPCC

 Surgeon General @ https://

e-cigarettes.surgeongeneral.gov/



Hopefully… FDA

 Deeming regulations, 8/2016

 “60” days to big 5 to “disclose”  fines; spring/ summer, 2018

 Nicotine labeling, 8/2018

 Real Cost counter marketing campaign, 9/2018

 Documents “raid” JUUL HQ’s, 10/2018 

 “Pulling” flavors from stores… 11/2018



What we do NOT know

 When heated, e-juice changes; ? Effects

 “Wild West” – without regulations, there are no 
standards for devices, contents; ? Safety, efficacy

 Real science – FDA approval efficacy/safety, takes 
TIME - ? When FDA words  action!



WHAT WE DO KNOW

NICOTINE  BRAIN CONTROL  “FOREVER”

“REPLACEMENT”  CUSTOMERS  “for life” 



Things to Know About Tobacco Products

1. Illegal, in NH for someone under the age of 18 to purchase 

(same as cigarettes) Six states are age 21 (including MA & 

ME) . 

2. Heavily Marketed to youth

3. Accessible and in your neighborhoods 

4. Products are Flavored; preferred by youth and covers the 

harshness of natural tobacco flavor 

5. Most all have Nicotine  Addictive



Tom Eissenberg, PhD, VCU, 9/2018, Koop Summit



Take Away Points
 Kids may start, socially then that goes away; but addictive brain 

changes remain

 Components are FDA safe for ingestion; ? inhalation

 Less harmful than traditional cigarettes, but NOT harmless, not safe

 Harm reduction for “hardened” smokers; but cessation claims not 
proven

 Dual use not safer and possibly worse than combustible alone

 Unregulated marketing,  sale, distribution, driving demand

 Known COMPREHENSIVE approach effective,  warranted

 Keep pedal to metal on combustible tobacco





Thank You for your 

Attention

QUESTIONS ?


