
E-JUICE FLAVORS



Why Flavors?



Flavors





E-juice Flavors and Packaging



THE PACKAGING



 Marijuana in forms of CBD (cannabidiol), THC 
(tetrahydrocannabinol), or BHO (butane hash oil)…and 
1/3 youth “vapors” used these for marijuana in 2016*

 Tide pods!!

 Illicit drugs

 Due to lack of regulations and variety of flavoring and 
ingredients, cannot really tell what’s being vaped

* Surgeon general advisory, 2018

What else can be vaped ?



MARIJUANA WAX (DABBING) 

• Biggest difference is the “products” that are inhaled. Dabbing is almost exclusively 

marijuana concentrates that are a highly potent THC concentrated mass that looks like 

honey or butter. 

• Derived directly from marijuana and commonly known as Butane Hash Oil (BHO), honey, 

oil, budder and shatter.

• High THC levels ranging from 40-80% THC

• Up to 4x stronger than THC content in high 

grade marijuana (20% THC levels).     



MARIJUANA WAX (DABBING) 



SIDE EFFECTS 

Nicotine:              

Most common: nausea, 

vomiting, headache, anxiety, 

tremors, racing heart and 

difficulty sleeping

Less common: irregular 

heartbeat or chest pain, 

irritation or allergic reactions 

affecting skin, mouth, throat 

and lungs

Marijuana: 

Impaired judgement and motor 

skills, poor concentration, 

short-term memory loss,  

personality and mood 

changes, sensory distortion, 

vomiting, severe withdrawal 

symptoms, paranoia, anxiety 



“Déjà vu … all over again”…Yogi Berra

 Need for replacement,
and/or, long term 
customers

 Unsubstantiated claims

 Corporate “citizen” –
school programs, smoke 
free world foundation

 Obstruction to proven 
pop-health/public 
health measures

 Obstruction to policy 
measures

MARKETING



Who is going to replace the old smokers?



YOUNG PEOPLE 

88% of adult smokers started before 18



$$ $

“Today's teen-ager is tomorrow's potential regular 

customer and the overwhelming majority of smokers first 

begin to smoke while in their teens. . .”

-March 31, 1981 Philip Morris Report (1)

“At least a part of the success of Marlboro Red 

during its most rapid growth period was because it 

became the brand of choice among teenagers who then 

stuck with it as they grew older. " 

-March 31, 1981 Philip Morris Report (2)



The Usual Suspects



$$ $

“The ability to attract new smokers and develop them 

into a young adult franchise is key to brand 

development.” 

-1999 Philip Morris Report (3)

“They represent tomorrow's cigarette business. . . 

As this 14-24 age group matures, they will account 

for a key share of the total cigarette volume --

for at least the next 25 years.”

-September 30, 1974 R.J. Reynolds Tobacco Co (4)



Cigarettes vs. E-cigs/Vapes Ads

Philip Morris Ad [1941] Blu Ad [2013] 



• THEN and                                               NOW



Camel Ad [1993]  Veppo Ad [2013]  

Cigarettes vs. E-cigs/Vapes Ads



THEN …AND… NOW 



Salem Ad [2000] Fin Ad [2013] 

Cigarettes vs. E-cigs/Vapes Ads



NOW……. AND ..….. THEN







Social Media Targeting

• Bigger Instagram accounts giving “shout-outs” and reposting 
of Snapchat videos of young people using 

• Problematic memes and cartoons are also distributed via 
Twitter, which give youth the impression that using is okay

Targets  ? YOUNG PEOPLE!!!



Social Media and “how to vape”
Lots you tube videos on how to vape, how to get most out and use of your 
device,  how to do tricks, make smoke rings, get bigger clouds, stronger hit, etc

…but think of the “second hand vape” sticking to, 
irritating  your nose, bronchial tubes



Industry tactics 

The tobacco and vaping industries target young people by making their 
products:

• Sweet

• “Cool”, tech

• Easy to Get

• Cheap



Sweet

• E-liquids and juices contain flavorings

• Thousands of sweet and fruity flavors to pick from (chocolate, 
cotton candy, fruit punch, mango…)

• Flavors appeal to youth

• Flavors may make vaping seem harmless



Sweet – Do flavors appeal to adults?

• Younger people are more likely to use flavored products than 
older adults

Source: Truth Initiative, truthinitiative.org/news/flavored-tobacco-use-among-youth-and-young-adults 



WHAT TEENS THINK ARE IN 
E-CIGARETTES? 



Nicotine Content 
COOL



Vaprwear/JUUL Gear

Our patented Drawstring™ vapor delivery system is 

now vape ready, meaning it’s compatible with virtually 

every vape cartridge. Vape pen sold separately.

“cool tech”



Easy to get

• Vaping products are everywhere—
corner stores, gas stations, vape 
shops, online

• Availability sends the message that 
these products are normal and fine

• The more youth see them, the more 
likely they are to buy and use



déjà vu …all over again… Joe Camel was banned approximately 
late ‘90’s after years of successfully increasing youth market share



Cheap

• Products are often inexpensive—special offers and coupon 
codes make them cheap

• Low prices create 
impulse buys





HOW ARE KIDS OBTAINING VAPES?

• Buying from someone that is of 

legal age 

• Social Media 

• Retail outlets

• Online – using gift cards; 89% 

success rate 

• Parents 

• Purchase as gifts not realizing 

what they are

• Parents that vape – kids using 

their devices 



Youth E-cigarette Use and Advertising 



Vaping in the U.S.

 June 2018 CDC report: 

For the fourth straight year, e-cigarettes remain the most 
commonly used tobacco product among youth… but 1/3 ENDS 
users go onto traditional cigarettes!!

 In the United States, youth are more likely than adults to use e-
cigarettes

 E-cigarettes are not safe for youth, young adults, pregnant 
women, or adults who do not currently use tobacco products



MMWR, 11/2018



YOUTH VAPING IN THE U.S.


